
The Figueroa Corridor Partnership is responsible for the daily management and promotion of the Figueroa/Flower/Vermont/Hoover Corridor, linking 
downtown Los Angeles to Exposition Park. The Partnership is committed to its development as a safe, clean, economically vibrant and aesthetically pleasing 
environment in which to conduct business, continue an education, visit a museum, attend a sporting event, worship, or reside.

INSIDE:

Figueroa Corridor Partnership
3982 S. Figueroa St., Suite 207
Los Angeles, CA  90037
Tel: 213.746.9577
Fax: 213.746.7876
info@figueroacorridor.org
www.figueroacorridor.org
Service Hotline: 213.746.3444

BOARD OF DIRECTORS
CHAIR
Irene Rodriguez 
USC Credit Union
VICE CHAIR
Mark Cohen
CAST Real Estate Holdings
SECRETARY
Christina Macias
Chano’s
TREASURER
Steven Talavera 
LA Child Guidance Clinic
Darryl Holter 
The Shammas Group
James R Gilson 
Natural History Museum 
of LA County
Cecilia Vanin 
John Tracy Clinic
Emily Cohen
GH Palmer Associates
Ann Dorr
N. University Park Properties
Cheryl Tateishi 
Exposition Park
Karen Chang 
Exposition Park 
 

 
Maria Lyons
Mount St. Mary’s College
Steve Miller
California Tool

Ann Merelie Murrell
Giroux Glass
Mary Gallagher
LA Trade-Tech College
Brother Tony Wiedemer
St. Vincent’s Church
Woody Schofield 
California African 
American Museum
Fred Yadegar 
Sibelle of California
Tom Sayles 
University of Southern California
David Galaviz 
University of Southern California

Ex Officios:
Henry Fimbres
State Police, Exposition Park
Geraldine Brawner
Southwest LAPD

Nicole Garner
Southwest LAPD
John Thomas
USC Public Safety
Purvi Doshi 
Council District Eight
Norma Gutierrez
Council District Nine
Managed by Urban Place 
Consulting Group, Inc.:
Steve Gibson
Executive Director
Aaron Aulenta
Katie Gibson
Staff

•Trader Joe’s coming to 
USC Village
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USC VILLAGE ‘GROUNDBREAKING’ PROJECT UNVEILED

Nearly 950 members of the USC 
community gathered Monday morn-
ing in 90-degree weather to celebrate 
the USC Village Groundbreaking, a 
project that promises to raise USC’s 
reputation around the world.

“There will be no one to catch up to,” 
USC president, C.L. Max Nikias, said 
about the appeal of specific project 
features to incoming students. Features 
include the 2700 beds to be added 
by 2017, and the retail space that will 
open up and about the McCarthy 
Honors College, which Trustee Kath-
leen Leavey McCarthy donated $30 
million to build for incoming merit 
scholarship students. “Everyone will 
want to go where the action is.”

In the days leading up to the Ground-
breaking, admissions officials were 
excitedly anticipating how to market 
these features to next year’s freshmen. 
During the ceremony, President Nikias 
spoke of how USC was committed to 
transforming from a commuter uni-
versity to a residential one, like “other 
preeminent universities.”

“This is special for us,” said Timothy 
Brunold, USC Dean of Admissions, in 
a phone interview in the days lead-
ing up to the Groundbreaking. “The 
students we’re currently recruiting will 
be able to use it.”

The Village will also allow USC to 
offer students neighborhood features 
on par with similar California universi-
ties like Stanford and UCLA. Dean 
Brunold said that Admissions doesn’t 
pay much attention to rankings like 

that of U.S. News and World Report, 
which last week ranked UCLA two 
spots higher than USC. However, he 
hoped that the Village could establish 
a college town feel that other competi-
tors already have.

For Evelyn Wallace, a high school 
junior from the San Francisco suburbs 
who took an admissions tour at USC 
last Friday, adjusting to a bigger city 
like L.A. is a concern.

“The USC Village helps my decision, 
because there will be more retail stores 
and other places accessible from cam-
pus,” she said.

As an undergraduate at another L.A. 
area university, Graduate Student 
Council president Yohey Tokumitsu 
frequented former University Village 
businesses like Denny’s after USC 
football games.

“I’m not only excited for the students, 
but for the community,” he said. 
“There will be all this retail space for 
them. Also, everyone [will want] to 
be like us. Features like the Honors 
College are motivating [for prospective 
students].”

Administration members hope that 
USC Village itself will evoke other 
elite universities in other aspects.

“This has the look of Oxford,” said 
Craig Keys, to an audience of around 
20 community members at a USC 
village civic engagement meeting last 
Wednesday, when showing the final de-
sign to them. “This gives us 1000 years 

of history that we don’t have.” At the 
Groundbreaking ceremony, President 
Nikias repeated this line to audience 
laughter.

Community members were also 
excited about what the design evokes. 
“The final design on the flyer that 
we received for this meeting is more 
interesting than the ones before,” said 
Reuben McDowell Jr., who has lived 
by USC on Ellendale Place since 1984, 
and who attended the civic engage-
ment meeting. “It’s like St. Mark’s 
Square in Venice.”

However, McDowell also questioned 
what the chosen design said about 
USC’s priorities. “USC wants to 
identify with the top of the echelon in 
terms of [university] design. But they 
didn’t use any of the L.A. architectural 
look,” he said. “UCLA has a mix of 
traditional and modern, but [USC is] 
looking back 800 years.”

USC and its surrounding community 
do seem to be looking forward, at least 
in terms of promised community ben-
efits. This includes a promise to employ 
30 percent of its construction workers 
from the local area. “So far there have 
only been around 10 people on the site 
doing demolition, so we’ll have to see 
when the project goes vertical [around 
February],” said Ernest Roberts, Execu-
tive Director of PV Jobs, the non-prof-
it that works with project contractors 
and local unions to fill this recruitment 
goal.


