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September 2nd
First Fridays At the Natural History 
Museum
On the first Friday of every month the 
entire Museum stays open until 10 pm 
and features live music, exciting scientific 
discussion, and custom curatorial tours. 
Concert and Museum admission: $15
Go to www.nhm.org for more info.

October 10th
Hop, Slither and Stalk
Move and think like an animal in our 
interactive puppet shows! Please join 
us for a fun and active way to learn 
about animals, how they communi-
cate, and how they move. Meet the 
HumAnimals, talented Museum per-
formers who transform into familiar 
animals using costumes and puppets 
made from recyclable materials. Hop, 
Slither, and Stalk programs rotate sea-
sonally highlighting our exhibits and 
pavilions, and work with the State of 
California’s curriculum science stan-
dards for Pre-K through Grade 2.
Go to www.nhm.org for more info.

October 12th-16th
The Grapes of Wrath
This epic tale of the Joad family’s fated 
trip from the dust bowls of Oklahoma 
to the “promised land” of California 
captures Steinbeck’s feeling that the 
generosity of spirit he saw in a brutal 
country was not so much lost as wait-
ing to be rediscovered.  
For more info go to:
www.usc.edu/calendar

November 8th
Doheny Soirées-Chamber Music in the 
Doheny Mansion
The Da Camera Society of Mount St. 
Mary’s College is proud to present the 
Los Angeles debut of Voces Intimae.
Doheny Mansion, Pompeian Room 
8pm
For more info go to 
www.DaCamera.org.

Calendar Of Events
byd comes to figueroa corridor

Chinese electric automaker BYD opened its North American headquarters on 
October 24th on Los Angeles’ Auto Row, a move that city officials said could create 
hundreds of jobs and provide a hub for sales and research.

BYD -- which stands for Build Your Dreams -- makes electric and hybrid cars, charg-
ing systems, solar panels and LEDs. Mayor Antonio Villaraigosa says the headquar-
ters could eventually house up to 150 engineering and management employees and 
could generate hundreds of other jobs in related industries, such as car repair and 
solar panel installation.

“By reaching out to the world and harnessing L.A.’s unique resources, we have at-
tracted China’s leading green company to our city,” said Villaraigosa, one of several 
officials driven to the ribbon-cutting ceremony in a BYD electric bus.

“BYD’s new home in downtown Los Angeles is the latest sign that we are a growing 
hub of clean-technology jobs.”

The headquarters, in a renovated building at 1800 S. Figueroa, will be the sales center 
for BYD’s electric cars and buses. It will also house research and development, mar-
keting, design and sales support for its solar and LED businesses.

BYD plans to initially import its electric cars and buses from overseas, concentrating 
on fleet sales and beginning consumer sales next year.



f r o m  t h e  c h a i r
byd continued

As we go to press, 
members of the 
Los Angeles 
City Council 
are taking up 
the proposed 
NFL stadium 
for Downtown 

LA.  The proposed site for the new stadium 
is located just west of Figueroa Street, so we 
have an interest in the project. Our Board of 
Directors met with Tim Leiweke of the An-
schutz Entertainment Group on July 12 to 
discuss the proposal.  The Board concluded 
that the project should be supported and we 
are conveying that message to the Council-
members. 

We see a number of benefits in the football 
proposal.  Unlike previous proposals, this 
plan does not involve any displacement 
of housing for massive parking structures.  
It would remove the oldestwing of the 
Convention Center, which is rarely used any 
longer.  The facility would feature a retract-
able roof and could be used for conventions 
and could make our under-utilized Conven-
tion Center much more successful, leading 
to an estimated $210 million in net gains to 
the City. The project will also create several 
thousands jobs, both in construction and 
permanent jobs.  

Previous proposals for NFL football have 
failed because of concern that such deals 
could be seen as giveaways to developers. 
The AEG has been sensitive to fears that the 
taxpayers would not be protected and has 
agreed to a number of provisions that will 
minimize the risk to taxpayers.  As negotia-
tions have continued, the City has been able 
to sweeten the deal so it will be able to retain 
funds derived from sales, business license, 
and hotel bed taxes generated by the project.  
And AEG has agreed to pay any difference if 
the projected revenues fall short of expecta-
tions.  

Bringing back the NFL to LA and locating 
it in the heart of Figueroa Corridor shows 
how far we have come since our humble 
beginning in 1998. Our Business Improve-
ment District, led by the property owners 
and stakeholders who serve on our Board, 
has provided the services to make the district 
clean and safe.  This has paved the way for 
economic expansion and development—and 
now for NFL football.. 

Hertz Corp. has already said it will add an 
all-electric bus to its shuttle fleet at LAX 
and will make BYD e6 -- an electric sedan 
-- available for rentals at the airport.

“BYD is thrilled to be making this invest-
ment in Los Angeles, a global city working 
toward a green, sustainable future,” com-
pany Chairman Wang Chuanfu said.

The process leading up to the ceremony 
began three years ago when a delegation 
led by Los Angeles County Supervisor 
Michael D. Antonovich visited Shenzhen, 
China, the international headquarters for 
BYD. Antonovich’s wife, Chinese actress 
Christine Hu, introduced the Southern 
California delegates to BYD officials.

That was followed by a trip by then-First 
Deputy Mayor Austin Beutner, who 
persuaded BYD to locate in Los Angeles, 
despite competing bids from a number of 
other U.S. cities.

“It made sense for them to come to Los 
Angeles given all that we can offer,” said 
Beutner, a candidate for mayor in 2013.

The city put together a $2 million incen-
tive package through the Community 
Redevelopment Agency, offered a 15 
percent tariff reduction for BYD cars 
coming through the Port of Los Angeles 
and assigned case managers to shepherd 
the renovation of BYD’s headquarters 
through the permitting process.

In addition, the Department of Water and 
Power promised quick installation of bat-
tery charging devices to residents buying a 
BYD electric or hybrid vehicle.

However, the company is opening its 
Los Angeles office almost a year behind 
schedule and with fewer workers than 

originally promised. During an announce-
ment in April 2010, BYD said it would 
have 150 employees by the end of this 
year. The company is opening with just 
20 workers and plans to hire 80 more by 
the end of 2012, according to Bloomberg 
Businessweek.

Villaraigosa will be returning to Shenzhen 
in December, when he leads a 10-day 
trade mission to China, South Korea and 
Japan.

Asia is home to eight of Los Angeles’ top 
10 trading partners, accounting for more 
than $240 billion in trade and hundreds 
of thousands of jobs, the Mayor’s Office 
said.

“Los Angeles is the gateway to the Pacific 
Rim and the launching pad for Asian 
investment in the United States,” Vil-
laraigosa said. “As we rebuild our local 
economy, we must acknowledge our role 
in the global economy and leverage our 
assets to create jobs here in Los Angeles.”

The trip is expected to cost $295,000 and 
will be paid for by the Port of Los Angeles 
and Los Angeles World Airports.

Local business leaders are expected to be 
invited and will pay their own way on 
the trip. They include former Secretary 
of Commerce Mickey Kantor, Capital 
Group Chairman David Fisher and 
Ambassador Jose Villarreal, commissioner 
general of the U.S. Pavilion at Shanghai 
World Expo.

The meetings will be about expanded 
tourism opportunities, seeking more 
direct investments in Los Angeles and the 
city’s efforts on modernizing LAX and 
deepening the port.

Darryl Holter, Chair



village at usc village at usc website

It was standing room only as more than 500 
community residents came to the USC Galen
Center on Oct. 27 to learn about The Village at 
USC, the largest development of its kind in the 
history of South Los Angeles.

Residents were glad to hear that Trader Joe’s is 
being pursued and that a new retail center will 
be built on the footprint of the USC-owned 
University Village shopping center at Jefferson 
Boulevard and Hoover Street.

Community members crowded around several 
information booths in the Founders Room for
details about the mixed-use project that will 
create 3 million square feet of 
community-serving retail, student housing and 
academic space.

But the feature that most people said made them 
happy: jobs.

“I think this is pretty great - right now, there 
are no jobs,” said Magdalena Chavez, who has a 
degree in human services from California State 
University,Dominguez Hills.

Chavez, who has two children, heard about the 
meeting at her children’s preschool program, the 
USC School for Early Childhood Education. 
The program serves 600 low-income children 
under 5 years of age in the University Park 
neighborhood.

“This will bring what, 12,000 jobs. That’s a lot,” 
Chavez said. “The economy is so bad. I’ve 
graduated, and I can’t find a job.”

The Village at USC will begin the public 
hearing process soon, and the first phase of the 
development could be built perhaps by 2015.

There will be walk streets and a large grocery 
store in addition to the Trader Joe’s, a town 
square with a fountain, a hotel, sit-down restau-
rants, shops and services.

But most important to the community - the 
project would create 8,000 permanent and
4,000 construction jobs.

“The university really values community input,” 
said Thomas S. Sayles, senior vice president for 
USC University Relations. “We have heard: We 

want better places to 
shop. We want better places to dine right here in 
our own community. But what is most impor-
tant, we want jobs.

“This project offers 12,000 jobs, and we want 
them to come from this community.”

USC and the city of Los Angeles are working on 
a local hiring program. The blueprint
could be based on USC’s current program, 
which puts $5 million in salaries back into
the local community every year, according to 
Kristina Raspe, vice president for real
estate development and asset management.

Student housing would be built above the shops 
and services, making room for 5,200
students. That would return about 900 privately 
owned housing units now occupied by
students back to the community.

The project, which will be built without public 
land, public subsidies or public funds, would 
provide $1.1 billion in construction-related 
economic impact and more than $4 million in 
annual revenue to the city.

“This would be the largest project ever in South 
Los Angeles, and it will transform this neighbor-
hood,” said Sayles, who grew up a few miles away 
from USC.

David Cortez, a musician who lives nearby, took 
his 14-year-old son to the meeting. Cortez was 
glad the project would be built near his home 
and that it would provide jobs. But Cortez also 
has other ideas.

His son, a freshman at Manual Arts High 
School, is enrolled in the USC Neighborhood
Academic Initiative. The college prepatory 
program sends nearly 100 percent of its
students to college and about 25 a year get full-
financial packages to USC.

“This is good for my son - he’s going to be at 
USC in four years. I don’t want him to have to 
travel far off campus for things,” Cortez said. 
“Most important, this is good for the students.”

For more information, visit village.usc.edu

The existing USC-owned regional shopping 
center, located on Jefferson Boulevard
directly adjacent to USC’s University Park 
campus, is dated, has limited retail
offerings, and needs to be replaced. The Uni-
versity Village shopping center will be
transformed into a vibrant, pedestrian-orient-
ed and safe environment. It will
include up to 350,000 square feet of commu-
nity-serving retail, new student housing
and academic space, and will increase the 
quality of life for students and the
community.

The shopping center will be transformed into 
“The Village at USC.” The heart of The
Village at USC will include a new plaza that 
offers retail and entertainment uses
such as a bookstore, restaurants, a neighbor-
hood market, park-like green space, and
other activities that enhance life in the sur-
rounding community. The Village at USC
will create a sense of place for the entire com-
munity, including:
*350,000 sf of  community-serving retail (at 
least one grocery store, a food court,
sit- down restaurants, shops and service 
providers--dry cleaners, hair salons, shoe
repair, etc.).  
**12,000 new jobs (8,000 permanent and 
4,000 construction related) will be created,
with hiring preferences for local residents. 
***5,400 student beds will be built, allowing 
approximately 900 housing units in the
neighborhood currently occupied by students 
to be returned to the community.

The new “Village at USC” website is live.  
The address is http://village.usc.edu
In addition, we have also created a Facebook 
page and Twitter account:
FACEBOOK: http://www.face-
book.com/pages/The-Village-at-
USC/168296169861597
TWITTER:     twitter.com/villageatusc. 
 The website focuses on the proposed redevel-
opment of the University Village.  The
key sections include...
*Project Overview
*Project Renderings
*Project Goals
*Conceptual Plans
*Process & Timing
*Economic Impacts
*Sustainability
*Frequently Asked Questions (FAQs)
*SHOW YOUR SUPPORT



The Figueroa Corridor Partnership is responsible for the daily management and promotion of the Figueroa/Flower/Vermont/Hoover Corridor, linking 
downtown Los Angeles to Exposition Park. The Partnership is committed to its development as a safe, clean, economically vibrant and aesthetically pleasing 
environment in which to conduct business, continue an education, visit a museum, attend a sporting event, worship, or reside.
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INSIDE:

Figueroa Corridor Partnership
3982 S. Figueroa St., Suite 207
Los Angeles, CA  90037
Tel: 213.746.9577
Fax: 213.746.7876
info@figueroacorridor.org
www.figueroacorridor.org
Service Hotline: 213.746.3444
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CHAIR
Darryl Holter 
The Shammas Group
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Mark Cohen
CAST Real Estate Holdings
SECRETARY
James R Gilson 
Natural History Museum 
of LA County
TREASURER
Steven Talavera 
LA Child Guidance Clinic
Kevin Matthews 
John Tracy Clinic
Irene Rodriguez 
USC Credit Union
Emily Cohen
GH Palmer Associates
Ann Dorr
N. University Park Properties
Margaret Farnum 
L.A. Memorial Coliseum 
Commission
Joe Flanagan
Red Oak Investments
Eddie Kouyoumdjian 
Exposition Park

Maria Lyons
Mount St. Mary’s College
Christina Macias
Chano’s
Steve Miller
California Tool

Ann Merelie Murrell
Giroux Glass
Rhea Chung
LA Trade-Tech College
Brother Tony Wiedemer
St. Vincent’s Church
Fred Yadegar 
Sibelle of California
David Roberts
University of Southern California
Charlie Haggard
Westar Housing
David Hilliard 
Symphony Development
Jim Meyer 
Patirot Hall
Ex Officios:
Henry Fimbres
State Police, Exposition Park

Art Miller
Southwest LAPD
Steven Zipperman
Southwest LAPD
Carey Drayton
USC Public Safety
Lynnelle Scaduto
Council District One
Dennis Rodriguez 
Council District Eight
Brandi Chapelle
Council District Nine
Victoria Woods
CRA
Managed by Urban Place 
Consulting Group, Inc.:
Steve Gibson
Executive Director
Aaron Aulenta
Katie Gibson
Staff
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